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There’s

No Place

Like Hotel

Luxury-property guests are increasingly calling their ropms home

tial units are part of nearly every new

hotel—offering rare opportunities to own

in the coveted region. The luxurious
Calistoga Ranch and the Carneros Inn

each have beautiful home components that
reflect the hotel aesthetic and offer owners

exclusivity and wine-country refinement.

While not necessarily inexpensive (in

the $2 million-plus range) the 24 homes at

Carneros Inn feature amenities that a

homeowner would pay exorbitant sums to

feature in a typical independent home.

Designed in contemporary Wine Country

style, with stone countertops and cherry-

wood floors, the homes provide their own-

ers with turnkey ambiance backed by

facilities and service that can make owners

feel like one of the many mega-rich wine-

makers who populate the area.

In California’s Wine Country, residen-
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